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kareRCIserIsTIpSarbreTs  
FOREIGN MARKET SELECTION 

 
 
 
 

kñúgkarQaneCIgcUleTAkñúgTIpSarbreTs GñkRKb;RKgRtUveFIVkarsMerccitþedayemIleTAelIcMNucmYy 
cMnYndUcxageRkam ³ 

1. FnFanrbs;Rkumh‘un 
2. citþKMnitGñkRKb;RKg 
3. lkçN³TUeTAén»kas nigkarKMramKMEhg 

kareFIVTIpSarCasaklminEmnmann½yfa cUleTARKb;RbeTsTaMgGs;enAelIBiPBelakenaHeT. 
kareFIVTIpSarCasaklmann½yfa karBRgIkRBMEdnGaCIvkmµ[RKbdNþb;eTAelIBiPBelak edaykar 
EsVgrk»kasykmkeRbIR)as; nigkarKMramKMEhgmkedaHRsay b¤eCosvag. 

 
 

Ø dMeNIrkarénkareRCIserIsTIpSarGnþrCati International Market Selection Process 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
 
 
 
 
 

karkat;cMEnkTIpSar kMNt;TIpSareKaledA kMNt;CMhr 

karRbmUlTinñn½yBak;B½n§GMBIRbeTsnimYy 

karviPaKTinñn½yBak;B½n§ 

kareRCIsykRbeTsEdlmansktþanuBlxøaMgsMrab;PaBeCaKC½y 

kareRcaHRbeTsEdlBMusUvmansktþanuBlkñúgkareCaKC½y 
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Ø m:UEdlsMrab;kareRCIserIsTIpSarbreTs Model for Selecting Foreign Market 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

kñúgnamCaGñkvinieyaKbreTs GñkRtUvEtBüayamRbmUlB½t’man ¬b¤sßiti¦ EdlGacTukcitþ)an 
minRtUvBwgEp¥keTAelIsißtirbs;rdæaPi)alsuT§saFenaHeT. 

karRsavRCavkMritma:RkU 

Tinñn½yesdækic© mCÄdæanneya)ay rcnasm<½n§sgÁm  
lkçN³ PUmisa®sþ 

»kasdMbUg 

ninñakarlUtlas;énplitplRsedogKña PaBcuHsMrugénsgÁm 
eTAelIplitplTaMgenaH TMhMTIpSar sßanPaBénkarGPivDÆn_ 

karykBn§ nigkatBVkic©epSg² 

 

BinitüemIlTIpSarTUeTAEdlBak;B½n§eTAnwgplitpl 

TIpSareKaledA 

ktþaRkumh‘un EdlCH\Ti§BlelIkarGnuvtþn_ 

»kasGacman 

karRbECgnigsktþanuBlrbs;va PaBgayRsYléncMNUlTIpSar 
PaBGacTukcitþ)anénB½t’man karBüakrN_GMBIkarlk; cMNay 
eTAelIcUlTIpSar PaBcuHsMrugénplitpl sktþanuBlénkMér 

 

karRsavRCavkMritmIRkU 
¬ktþaCak;lak;epSg²Edlman\Ti§BlmkelIplitpl¦ 

»kasKYrman 

 

e)aHbg; 
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Ø dMeNIrkareRcaH dMNak;kalTImYy Filtering Process—First Stage 
 

§ eRbIR)as;Gefrm:aRkUedIm,IEjkRbeTsepSg²edayEbgEckeTACalMdab; ³ RbeTsEdl 
pþl;»kaseRcIn »kasmFüm »kastictYc Kµan»kas b¤ eBareBjeTAedayeRKaHfñak;. 

§  sßitima:RkUesdækic©dUcCa GNP, cMNUlmFümrbs;RbCaBlrdæ (GNP Per capita) 
cMNUlEdlGaccMNay)anrbs;mnusS. 

§ sßanPaBb¤lkçxNÐneya)ay. 
§ TMnak;TMngrvagRbeTsrbs;xøÜnnigRbeTsm©as;pÞH. 
§ cMgayPUmisa®sþ. 

 

Ø dMeNIrkareRcaH dMNak;kalTIBIr Filtering Process—Second Stage 
 

§ emIleTAelIGefrepSg² EdlbgðajBITMhMTIpSar nigPaBcuHsRmugénplitpl nigplitpl 
RsedogepSg²EdleKeRbIR)as;. 

§ GRtalUtlas;BImYyqñaMeTAmYyqñaM nigkarlk;srubénplitplRsedogKñaKWCaGaMgDIkaT½rén 
TMhMTIpSarnigkarlUtlas;. 

§ dUcKñaEdrGñkRtUvBicarNaeTAelIdMNak;kalénkarGPivDÆn_ karykBn§ nigtMrUvkarkatBVkic© 
epSg²Edr. 

 

Ø dMeNIrkareRcaH dMNak;kalTIbI Filtering Process—Third Stage 
 

§ BicarNaeTAelIRbeTsmYycMnYnEdl)ankMNt; bnÞab;BIkarCMruHkñúgdMNak;kalxagelI. 
§ RbmUlB½t’manlMGit GacTukcitþ)an nigTan;ehtukarN_ ¬fµI²¦.  
§ karykcitþTukdak;éndMeNIrkarCMruHRtUvpøas;bþÚrBITMhMTIpSareTAemIlelIPaBGacrk)anénplkMér:. 
§ cMNucBicarNa ³ emIleTAelIKURbKYtRbECg etIKYrvinieyaKkMritNaedIm,ITTYl)annUvPaKh‘un 

TIpSarCak;lak;mYy. 
§ cMNucBicarNa ³ kMNt;tMélEdleKkMBuglk;enAkñúgTIpSar etIRkumh‘unrMBwgTukkMritplkMérkMritNa?. 
§ kMNt;tMélénkarcUleTAkñúgTIpSar nigkMriténkarlk;EdlrMBwgTuk GIVCaplcMeNjEdlGacekItman. 
§ BinitüemIlktþakMritmIRkU Edlman\Ti§BlmkelIPaBeCaKC½y b¤braC½yrbs;plitplCak;lak; 

epSg²enAkñúgTIpSar. 
 

Ø dMeNIrkareRcaH dMNak;kalTIbI Filtering Process—Fourth Stage 
 

§ vaytMél nigcat;fñak;RbeTseKaledAEdlmansktþanuBlkñúgkareFIVGaCIvkmµedayEp¥keTA 
elIyuT§sa®sþ TisedA nigFnFanrbs;Rkumh‘un. 
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Ø lkçN³vinicä½ysMrab;eRCIserIsRbeTseKaledA Criteria for Selecting Target Countries 

 

ktþasMrab;vinicä½yEdlman\Ti§BlmkelIkareRCIserIsTIpSarmandUcxageRkam ³ 
E TMhMTIpSar 
E mCÄdæanneya)ay 

E mCÄdæanc,ab; 
E mCÄdæansgÁmnigvb,Fm’ 

§ TMhMTIpSarnigkarlUtlas;TIpSar 
m:aRkUGaMgDIkaT½rR)ab;BITMhMTIpSar ³  
® GaMgDIkaT½rPUmisa®sþ ³ 

• TMhMépÞRbeTs 
• sßanPaBbriyakas 

• lkçN³PUmisa®sþ dUcCa maneqñrsmuRT 

® lkçN³RbCasa®sþ ³ 
• RbCaBlrdæsrub 
• GRtakMenInRbCaBlrdæ 
• bMEngEckRbCaBlrdæ eTAtamGayu ePT cMNUl TIRkug CnbT CaedIm 
• dg;sIuetRbCaBlrdæ 

® lkçN³esdækic© ³ 
• plitplCatisrub 
• cMNUlCamFümrbs;RbCaBlrdæ ehIynwgGRtakMenIncMNUl 
• cMNUlbuKÁlb¤cMNUltampÞHEdlGaccMNay)an 
• bMEngEckcMNUl 
• Epnkar]sSahkmµ Er: ehdæarcnasm<½n§ksikmµ nigkarGPivDÆn_ 
• CBa¢IgTUTat; b¤CBa¢IgBaNiC¢kmµ 
• TMhMnaMcUl nigkarlUtlas;rbs;va 
• ]bkrN_eKalneya)ayBaNiC¢kmµ 
• lkçN³TUeTAénkardak;kMritBaNiC¢kmµ nigkarelIkTwkcitþdl;karnaMecj 
• kic©RBmeRBogBaNiC¢kmµCamYyRbeTsdéT. 
 

mIRkUGaMgDIkaT½rR)ab;BITMhMTIpSar ³  
• brimaNviTüúnigTUrTsSn_EdlRbCaCnTijnigeRbIR)as; 
• cMnYnekAGIuenAkñúgeragkun • cMnYnGñkviTüasa®sþ nig 

visVkr 
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• mnIÞreBTü nigeRK 
• kareRbIR)as;eRKOgRsvwg 
• kareRbIR)as;kaehV 
• kareRbIR)as;saMg nigma:s‘Ut 
• tYrelxeRbIR)as;TUrs½BÞ 
• cMnYneTscrN_ 

• cMnYnrfynþ 
• cMnYnGñkdMeNIrtamynþehaH 
• karplitEdkEfb 
• dIEdleRbIR)as; 
• kareRbIR)as;GKIÁsnI 
• cMnYncMkarb¤ksidæan 

 

mIRkUGaMgDIkaT½r bgðajGMBIkareRbIR)as;Cak;EsþgénplitplEdlRkumh‘uncg;lk; b¤plitplEdl 
RsedogKña. 
 

§ mCÄdæanneya)ay 
GaMgDIkaT½rénhaniP½yneya)aymandUcxageRkam ³  

• PaBGacekItmanénninñakarCatiniym 
• karBnüaeBlEbbkariyaFibetyü 
• cMnYnkub,kmµ nig Xadkmµ 
• karRbtibtiþEpñkneya)ay 
• PaKryénsmaCikrbs;KN³bkSkMumunIsþ 
• Kardak;kMriteTAelIvinieyaKTunbreTs 
• GnþraKmrbs;rdæaPi)al 

 

§ lkçlNÐsgÁmnigvb,Fm’ 
GaMgDIkaT½rsMxan;²mandUcxageRkam ³  

• vb,Fm’RKYsar 
• Pasa 
• esaP½NPaB 

• karGb;rM 
• sasna 

 
§ kMhuskñúgkareRCIserIs 

• min)ancab;GarmµN_eTAelIRbeTsEdlmansktþanuBlsMrab;plitplrbs;Rkumh‘un 
• cMNayFnFanGs;eRcInkñúgkarsikSaRbeTsEdlRtUv)anrkeXIjfa KµankIþsgÇwm. 

 

kic©karBiPakSakñúgfñak; 
 

1. BicarNaeTAelIRkumh‘unmYyehIynigplitplrbs;va. etIGñkKYrRbtibtiþkardMeNIrkarErg 
ykTIpSarGnþrCatiy:agdUcemþc? 

2. etIktþaGIVxøHEdlGñkKYrBicarNaCaktþacMbgkñúgkarRKb;RKg? 
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