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GaCvkmGnrCat ngkarTT IxsktvceBaisgm

INTERNATIONAL BUSINESS AND SOCIAL RESPONSIBILITY

karTTIl skticeBaisgm TsSniCa eka Iney)ay TrgEbbbT ngvFankarénkarfKbiKg
TagLayEd 1Gacp Bkarrkcernd 1 sxmal PaBsgm KfaCaT sedAchgmyrbs smncat
tag. kT xshticeBaisgmsaCikn csr) minnysedieTie I katBkcTagLay
td BRkmhinsaCvkmmymanceBaHPaKdeTeTot .
bBaRtvBcarNa ®
- karTTExshtvrbsRkmhineThe I skmPaBrbsxntd Iman\TB IeThe I sgm man
L KN2Cman ng GuCman. kareFGaCvkmKedm,rkp I keér bEnkarrkp Fkérent man
p BoHBa d CavCman ngCaGuCmanceBaHs .
- krténkarTT Dxshtvtd IRkmhinKrmankgkarCyedaisayhBaasgm. ettkmhn
BhCatitvykctTkdakkrtNaceBaHsgm?.

o kirBntieTieLkaTTl )QSRtNCbBﬂHSQ"'ﬂ Examination of Social Responsibility

- karTTlxsktve Desdke KCaekaKntenkarTT ExshtvibbbraN . Cadogikmhin
REvTT Exshtve I PaBEd B Gacrkp B ceN g )an Kfa pltphtpl nghegtesva
ehy LkedmplceNj.
ehtpl ?

s SkmPaBtd IKanp IceN j ngeF [ mshnmnGacTT I Ged BeKsmngTT 1 )an.
s GkAKbRKgngmansartmnm I kgkarserceKaledirkp I ceN j rosBeK.
s manTnasCamyskmPaBGaCvkmFmta.
eyl ?
s MnRtvTT HrabrgvFankarsgmed EKanp BRbeyaCn peter Drucker)
s karTT IxshtvceBaisgmetmyK tentkmhinGaCvkmKkarbegnp 1 ceN §
[d I krtGthrma (Milton Freedman).

- karTT I xsttve lic.ab KCaescktikarsrabrkmhinkgkartrveamkarTT Exshtve
esdkcrbsxnendkgTrgEbbbTenc,ab nghThBarbssgm Kfa fkmhnftvGnvt
skmPaBGaCvkmenikgcNgenc,abngbThBas.
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- karTT xsktve IS Fm Ed Emannyfa kmhinsaCvkmttimandeNrkareday
thRBttamte IngbTdansgm. kareFkarsercctngvFanrostkmhnktvmanm I dan
eThe I P3BREMALY.

- karTT xsRtvEpkmnsSFm sedieThe | skmPaBEd I K tBRbey:CnmnsSCat
fsLagmnsiCat; ngkarstKcthermnsiCat. skmPaBTT IxshticeBisgmekt
ec J BkarsrKctsTsit ngdknaedaykanncyngCers.

SKMPBGICHmmY GacekteL gBkambBnktaCrf Tagbrxaged Kesdke ¢ab

Sl ngmnss.

o kCnj Tketkgka TTIlykka T xsHticeBHsqmmnbkitt 2

y  DITEPABOIST] (Pure Autruism) 3 ectnakgkarfbiBtkgboNgp IRbeyaCnbesr
bptd I sgmedaymnktBp IfbeysCnxnEg.

y  KitRbeyaCnTagSOXag (Entightened self-interest) * karmoBal kar)armeThel pl
tbeyaCnxnEg Camyngp IRbeysCnGtfCn. karrk 1t BasryB I Eigrbsikm
hinCamyngskmPaBEd B p Fp IRbeyaCnd I sgm.

} MtRbeyaCnxinEgsﬂTsat (Pure self-interest) €l Ier RbeyaCnxn EgTagng
myryParyRbeyaCnxnEg sniPKryRbeyaCnsg.

@ RMmG\kBakBin\ (Stakeholder groups)

shKmthn
kasgm GtfCn
rdaP)al
GkBakBn bK Ik
mishn >
mshN 1 Gkptpg

GkbECg

o ANkkl enkar T )QSRtNCbBﬁHSQ‘m (Continuum of Social Responsibility)

1. karRbag (opposition)  bdesFkarTT Exshtv ehyBiayamrkSasanPaBFmta.
fkmhinktv)anbg [ eKarBe b ngsgdas IFm.
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2. katBKC! (obtigation) 3 katBkcrosGaCvkmkgkareqy theeBatkarTT Ixshtwel
tpkesdke nge,ab. ekarBtanc b ngsgdas IFmedaysRKctKankarbg.

3. kireQyth (Responsiveness) minnysedieThe IvRanTT I xsRtveeBisgmrbs
GaCvkmtd BeTAh sBkatBkcceBatsgm Kfa vaCasmtPaBrostkmhnkgkarktr
xneThtamkarpashr EkxN'sgm. eqytbngesckRtvkarrbsGkBakBn.

+. karcll nmenAIdgkarTﬂ | )GSRTJvdeBaHsgim (Contribution to social responsibility) 3
karp 1vPaKTanCyedatsaybBaasgm. CavFmykgkarCyd I GkBakBneTAhSB
karrBgTkrbsBeK.

@ GﬂNt‘ﬂkﬂfﬁ‘IX\SRWCbBﬁHSQ‘ﬂ] (Institutionalizing Social Responsibility)

EpkkickarsaFarN® Knaykdantd BedrtCaQabragGgPaB ngGkEd I BakBn.
mxgar 3

. skiangtsgy IBbBasgm.

2. BlakrNInnakarsgm.

3. \PaKmCldansg.

4. GPDEkmyFedm,beB J trvkarénRkmGkBakBn.

RbePTénkarGnvtikar T xshtvceBaisgm ®

1. karfTRTg  kartsmtKaTd FbBehtsgmtanrySFnFanhiBavt sPar® ng
mnss.

2. PaBCa#dKr 3 shibtbtCamyakmepSg2edmEsgrkdeNaRsaytd ITTI
yK)inTagsgxagsrabedasaybBasgm.

3. eshimns{Cat® vPaKTanR)akkas eB Hevla esva ceBaRKHsanGhr b
sh,rsFmseigatmns{Cat.

4. PIkmGKRKbRKg ¢ GnBaatGkAKbRKg Qbsrakedm,TT HykmxtENgenikg
GokarmnKtker.
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